Running head: CRITICAL REVIEW		1

CRITICAL REVIEW		2

[bookmark: _GoBack]











Why being skinny use to Be Easier?
Student’s Name:
Institutional Affiliations:


Introduction
Videos have been commonly used and became an effective medium for numerous organizations in driving their engagement with diverse digital audiences. Video content often appeals to the viewers and gets them engaging as they get involved deeper in search for more information or insights. In the video, why being skinny use to be easier is one of the digitized, well-founded, rich in information and interactive video in disseminating research findings and conclusions on the topic. The video has utilized multiple ways of engaging the audience. To begin with, the video captures the attention of the viewer in the first 15 seconds (Tuttle, 2019). The average span of attracting the attention of the audience is less than 10 seconds, thereby using this strategy would grab the attention of the viewer. The video has a great and interactive introduction, where it incorporates visuals, historical background information, researched statistics and animated presentation, among others, to capture the interest of the viewer. At the end of the introduction, the creator outlines the purpose of the video, which leaves the viewer wanting for more information as the topic is curious. Most of the viewers would like to be engaged and discover why been a skinny person used to be easier in the 1980s ("Why Being Skinny Used to Be Easier", 2019).
Secondly is the video is concise and to the point. The creator has chosen to deliver quality over quantity and incorporates the information that is relevant to the message of the video. Some of the aspects that portrays quality content over the quantity is confirming whether the information provided adds value to the audience while conveying the purpose. In this video, the viewers are engaged with research statistics and the aspects that validate the purpose of the video. The second aspect that should be considered in creating a quality content video is the alignment of the video to the marketing goals. This video creates awareness on the perspective of being slim, which is a controversial and exciting topic to read or view about (Newman & Ober, 2013).
The third aspect is the clarity of the video. This is a vital aspect to consider when speaking. Clear audio ensures that the audience is not struggling and clearly understands what the speaker is informing them. The speakers are confident in the recording and this helps in avoiding mumbling as well as speaking to the audience. Additionally, the speaker articulates the word clearly and the ideas presented in the video are presented vividly. This captures audience attention (Tuttle, 2019).  The fourth aspect is the use of professional experts in supporting the ideas presented. The video uses these experts defining and explaining the technical aspects of the video content, simplifying them for easy integration of the user or viewer. This increases the interactivity of the vide.
The fifth aspect that is very prominent in the video is the use of customer-created segments, which fully engages the audience. The content is created creatively, videos, clips, statistics, animation, among others, are integrated into the captured video creating personal and shareable takeaway. Therefore, the video creates fluid content and connects with the customers well. The positive affirmation at the end of the video gives the audience a positive attribute about themselves, whereby the speaker provides the audience with the choice to live their comfortable lifestyle. The final aspect that captures the audience is the type of content used. A video is an educational tool that is used in creating awareness of the challenges that individuals in the modernized era experience are making them choose their designated life. 
The topic is well-founded with historical trends and verifiable statistics that capture the readers' attention. The choice of the issue makes a person eager to know some of the aspects that makes people in the digital era to find it hard to maintain slimness despite the motivational and educational videos on the internet. Besides, there are numerous gyms and other workshops seminars that offer this type of service in creating the right environment for people to have the desired body weight. Yet, multiple people would like to have a slim body, but there attempts to achieve their desired goals bores no fruit. The topic is educational and effectively creates awareness on the aspects that makes the individual in this digital age finds it impossible to be skinny. Some of the highlighted issues would be the chemical used in this era, the lifestyles of the people involving unhealthy dietary practices and genetics.
In conclusion, the topic is interactive and gives affirmation at the end to the viewer not to feel offended with their current status, but it takes acceptance and positive confirmation of their lifestyles. The creators also warn of the numerous aspects that may lead to gaining of weight despite the physical training and other dietary foods to reduce the body weight. In a nutshell, the topic is interactive, exciting and raises the curiosity of the audience to endeavor to watch the video to gain more insights or discoveries of the reasons that are associated with the difficulty of being skinny in the current era. 
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